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Shoal Games Ltd. Announces First Quarter Results 
ANGUILLA, B.W.I., May 9, 2016 / Shoal Games Ltd. (TSXV:SGW) (OTCQB:SGLDF) 
http://www.shoalgames.com (“the Company”), owner of Trophy Bingo (http://www.trophybingo.com), a 
mobile game live in the Apple, Google and Amazon App Stores, and Garfield Bingo, currently in 
production and scheduled for a Q4 2016 release, today announced its unaudited financial results for the 
first quarter ended March 31, 2016.  All amounts are presented in United States dollars and are in 
accordance with United States Generally Accepted Accounting Principles. 

Recent Shoal Games Ltd. highlights include: 
 

• Total revenue for the quarter ended March 31, 2016, was $110,559, an increase of 29% from 
revenue of $85,535 in the fourth quarter of 2015.  

• Sales and marketing expenses from continuing operations were $201,587 for the quarter ended 
March 31, 2016, a decrease of 40% from sales and marketing expenses of $337,130 in the fourth 
quarter of 2015. 

• MGABPPU (Monthly Gross Average Bookings Per Purchasing User) was $22.38, an increase of 
28% from MGABPPU of $17.51 in the fourth quarter of 2015. 

• Subsequent to the quarter ended March 31, 2016, the Company secured the brand rights to 
produce Garfield Bingo. 

• Subsequent to the quarter end, the Company closed the first phase of it’s $2 million private 
placement for 1,504,600 common shares at $0.60 / share which raised proceeds of CAD$ 902,760.  

"During the first quarter of 2016 the Company was actively engaged in development and marketing of 
Trophy Bingo as we continue to position the game to become a top performer," said Jason Williams, the 
Company's CEO.  "Our efforts were successful as we grew revenues by 29% despite a 40% decline in 
marketing spend.  Trophy Bingo's capacity to earn continues to increase with our conversion rate climbing 
25% to 2.52% in Q1 from 2.01% in Q4 and MGABPPU (Monthly Gross Average Bookings Per 
Purchasing User) rising 28%.  Trophy Bingo is increasingly attracting free organic and viral installs with 
our eCPI (effective Cost Per Install) falling to $0.96 in Q1 from $1.55 in Q4 which when combined with 
retention increases helped to swell our average DAU (Daily Active Users) by 31% to 18,122 for the 
quarter from 13,870 in Q4, 2015." 


