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Global Trend Findings
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‘Chivalry is a quality valued around the world’

4 Chivalrous qualities are deemed to be universally attractive
(95% of men and women have a positive approval at a global level).

‘Both women and men around the world feel
strongly about Chivalry’

4 93% of men & 97% of women feel particularly strongly about Chivalry

Sample: Total 2801; Males 1423; Females 1378

September 08




Global Trend Findings ®

‘Live with Chivalry for a better quality of life’

& 71% of men and women would live a better life if people would behave with chivalry

‘Intelligence, loyalty, confidence, honour: key attributes
for ‘Chivalry’s perception of masculinity today’

4 Intelligence (57%), loyalty (43%), confidence (40%), honour (38%)

‘Chivalrous men are more attractive according to women’

4 98% of women would find men more attractive if they would be more Chivalrous’

O Sample: Total 2801; Males 1423; Females 1378
September 08
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Traits of Chivalry
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Traits

From the following lists of words, choose three (3) traits that MOST represent your sense of masculinity and manhood in the 21st century

= Total (2801)

100
= Male (1423)
® Female (1378)

90

80

70

63
80 57
T 54
3 51
8
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8 43 44
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o 40 39
R 40 6 0 37
31 29
30 28
24 2 23 5y 23
20 _
1
20 9
15 15 15
P13 13 12
10 10 9 10
10 7 6 6
I I I I3
; 1 i
Intelligent Loyal Confident Honourable Sensitive Courageous Successful Gallant Empowered Adventurous Individual Dominant
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Traits — Europe (Males)

From the following lists of words, choose three (3) traits that MOST represent your sense of masculinity and manhood in the 21st century

100
Spain (99)
20 m Greece (109)
= France (97)
80 = Italy (99)
& Russia (103)
70
63

60 57
8 55 55
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e
5 % 41 42 42
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Intelligent Confident Honourable Loyal Courageous  Successful Sensitive Empow ered Gallant Adventurous Individual Dominant
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Traits — Europe (Females)

100
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70

% of respondents
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From the following lists of words, choose three (3) traits that you MOST like to see in a man.

Spain (101)
® Greece (88)

W France (103)

76 m Italy (101)
Russia (97
70”1 (97)
64 64
62 63 62
53 53
0
47 46 7
44
42 40 42
38 39 39
3
6 25
1 22
16 17
12
110 11 81 11 10 11
g 8 6 8 8 7 7
2002 EE 32 3, 223
00 0
T T T T T T T T T T l- T ..I_Y
Intelligent Loyal Honourable Confident Sensitive Successful Courageous Gallant Empowered Adventurous Individual Dominant
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Traits — Asia (Males)

From the following lists of words, choose three (3) traits that MOST represent your sense of masculinity and manhood in the 21st century

100
® China (100)
20 Japan (112)
= Malaysia (103)
80 = India (99)
73 74 E Thailand (104)
70
65
w 60 9.0
S
T . P’
> 46
e
s A0
X 38
40 36 s 37
34 33
30 | 30
30
25
22
20 8 18 LI 8
4 14
10 012
9 9
8 8 8
10 6 7 6 7
4 4 4
3 3 2
0
Intelligent Confident Honourable Loyal Courageous  Successful Sensitive Empow ered Gallant Adventurous Individual Dominant
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Traits — Asia (Females)

From the following lists of words, choose three (3) traits that you MOST like to see in a man.

100
® China (98)
% Japan (92)
82 i Malaysia (94)
80 [ India (101)
¥ Thailand (99)
70
70 68
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Intelligent Loyal Honourable Confident Sensitive Successful Courageous Gallant Empowered Adventurous Individual Dominant
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Traits — Americas (Males)

From the following lists of words, choose three (3) traits that MOST represent your sense of masculinity and manhood in the 21st century

100
E Venezuela (96)
90
[ Brazil (101)
80 i Mexico (101)
72 = USA (100)

70 68

60
8
c
S
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8 50
n
e
[T
[S)
R 40

36

30

20 18 18
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Intelligent Confident Honourable Loyal Courageous  Successful Sensitive Empow ered Gallant Adventurous Individual Dominant
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Traits — Americas (Females)
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From the following lists of words, choose three (3) traits that you MOST like to see in a man.

H Venezuela (101)

. .
82 82 Brazil (102)
= Mexico (100)
m USA (101)
68
6566
00 57
19
14
7
2 2 = 4 4
1 omm
Intelligent Loyal Honourable Confident Sensitive Successful Courageous Gallant Empowered Adventurous Individual Dominant

Sample: Total 2801; Males 1423; Females 1378
September 08




Attractiveness

Thinking about men/women who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them.

100 M ean
20
8 ™ Not at all
attractive
70
60
= Quite

unattractive

% of respondents
8

= Quite attractive

30

20
® Very attractive

10

Total (2801) Male (1423) Female (1378)
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Attractiveness — Europe (Males)

Thinking about women who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them.

3.38 3.47 3.31 3.33 3.28
o M ean
90
80 ® Not at all
attractive
70
60
= Quite

unattractive

% of respondents
8

= Quite attractive

30

20
® Very attractive

10

Spain (99) Greece (109) France (97) Italy (99) Russia (103)
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Attractiveness — Europe (Females)

Thinking about men who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them

3.5 3.52 3.36
20
8 ® Not at all
attractive

70
»n 60
5 = Quite
-g unattractive
S 50
(7]
o
L
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X 40

= Quite attractive
30
20 37
m Very attractive
10
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Spaln (101) France (103) Italy (101) Russia (97)

P Sample: Total 2801; Males 1423; Females 1378
September 08

brainjuicer.
¢




Attractiveness — Asia (Males)

Thinking about women who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them.

3.11 2.71 3.69 3.38 3.3
100 M ean
=
8 E Not at all
attractive

70
®n 60
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China (100) Japan (112) Malaysia (103) India (99) Thailand (104)
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Attractiveness — Asia (Females)

Thinking about men who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them

3.6 3.41 3.72
100 . M ean
20
8 ® Not at all
attractive
70
60
= Quite

unattractive
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8

= Quite attractive

30

20
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China (98) Japan (92) Malaysia (94) India (101) Thailand (99)
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Attractiveness — Americas (Males)

Thinking about women who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them.

3.36
100 | I S Mean
20
80 ™ Not at all
attractive
70
60
= Quite

unattractive

% of respondents
8

= Quite attractive

30

20
® Very attractive

10

Venezuela (96) Brazil (101) Mexico (101) USA (100)
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Attractiveness — Americas (Females)

Thinking about men who display chivalrous qualities (loyalty, honour and gallantry), please tell us how attractive you find them

3.63 3.4
N
20
80 [ Not at all
attractive
47
70
60
= Quite

unattractive

% of respondents
8

© Quite attractive

30

20
W Very attractive

10

Venezuela (101) Brazil (102) Mexico (100) USA (101)
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Life Change

If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

= Total (2801)

100
= Male (1423)
® Female (1378)
920
80
70
60

% of respondents
8

8

30

20
10

2 2 3
0

Better quality of Less stress A closer A better M ore prosperity Success at w ork Better A clearer mind None of the

life relationship w ith conscience relationships above
friends withwomen

O Sample: Total 2801; Males 1423; Females 1378
September 08

O .
brainjuicer.
¢



Life Change — Europe (Males)

If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

100
Spain (99)
88
%0 = Greece (109)
® France (97)
80 = Italy (99)
Russia (103)

70
@ 60
c
[T}
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— 4
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20
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Better quality of Less stress A closer A better M ore prosperity Success at w ork A clearer mind Better None of the
life relationship with conscience relationships above
friends withwomen
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Life Change — Europe (Females)

If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

100
Spain (101)
%0  Greece (88)
= France (103)
80 = Italy (101)
Russia (97)
70
60

% of respondents
8

40
33
30
20
10
0 x
Better quality of Less stress A closer Better A better M ore prosperity A clearer mind Success at w ork None of the
life relationship with relationships conscience above
friends withmen
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Life Change — Asia (Males)
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8
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If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

94

85

79

7

4l 4l 70 71

Better quality of Less stress A closer A better M ore prosperity Success at w ork
life relationship with conscience
friends

Sample: Total 2801; Males 1423; Females 1378

A clearer mind

® China (100)
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= Thailand (104)
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Life Change — Asia (Females)

If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

100
E China (98)
88
%0 Japan (92)
I Malaysia (94)
80 ¥ India (101)
E Thailand (99)
70
60
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Life Change — Americas (Males)

If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

100
il Venezuela (96)
920
84 = Brazil (101)
= Mexico (101
80 2577 (101)
m USA (100)
70
60
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8

8

20
10
3
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Better quality of Less stress A closer A better M ore prosperity Success at w ork A clearer mind Better None of the
life relationship with conscience relationships above
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Life Change — Americas (Females)

If the people around you behaved with loyalty, honour and gallantry what would change in your life? Please choose all that apply

100
® Venezuela (101)
90
¥ Brazil (102)
[§ Mexico (100)
80 76
72 gy 3 = USA (101)
70
60

% of respondents
8

8

20

10

5
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Better quality of Less stress A closer Better A better M ore prosperity A clearer mind Success at w ork None of the
life relationship with relationships conscience above
friends withmen
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Respondent Profile - Europe

Age / Your gender?
100 Spain (200)
® Greece (197)
90 = France (200)
= Italy (200)
Russia (200)
80
70
60
51 5251
49

% of respondents
8

40 37
32
30 29 og
24
20
14
10 6 6
4
|
0 T T T T
18-24 25-34 35-44 45-54 55-64 Over 65 Male Female
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Respondent Profile - Asia

Age / Your gender?
Japan (204)
90 = Malaysia (197)
® India (200)
E Thailand (203)
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Respondent Profile - Americas

Age / Your gender?
100 = Venezuela (197)

¥ Brazil (203)

%0 @ Mexico (201)
= USA (201)

80

70

60

51
49 50 50 50 50 50 50
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8

20
12

10

18-24 25-34 35-44 45-54 55-64 Over 65 Male Female
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Consumer Habits - Europe
Which of the following do you eat / drink nowadays?

100 Spain (200)
94 92 93 W Greece (197)
o & ge 8989 90 = France (200)
= Italy (200)
80 i
80 8 8 Russia (200)
76 76 75
74 74 3 74 74
| 72
70 67 6 68
65
9

60 57 58
2 5
3
'g 50 51 50 51 51
g- 50 48 48
n
e
b -
X 40 36

30 30 30
30
25
2423 2
20 6 17
2
10 2 938
4 ,33
_0
Fruit Dairy Meat Chocolate Sw eets Crisps Lager /Beer Wine Whisky Vodka Cider None of the
above

Products
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Consumer Habits - Asia
Which of the following do you eat / drink nowadays?

® China (198)

100
Japan (204)
90 -
90 8888 [ Malaysia (197)
8 84 # India (200)
82
= Thailand (203
80 7778 (203)
3 73 73
o 69
70 66 66
64 64
B 62 -
59 60 59
2% b6 56 55
: N
[ 5
2 -
g 50 48 7
8 a4
5 40
X 40 38
34
1 31
30 | 27
22
20 2 20
2 | 6 17 16
4 13
1
10 ‘ - 7
4 4 44
1 1 3 3 2 3 1
0 ol
0
Fruit Dairy Meat Chocolate Sw eets Crisps Lager /Beer Wine Whisky Vodka Cider None of the
above

Products
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Consumer Habits - Americas
Which of the following do you eat / drink nowadays?

H Venezuela (197)

100

“ Brazil (203)

90
= Mexico (201)
m USA (201)

80

72
70

% of respondents
8

30
20
10
2
0o
0 _
Fruit Dairy Meat Chocolate Sw eets Crisps Lager /Beer Wine Whisky Vodka Cider None of the
Products above
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Consumer Habits by Age Break

Which of the following do you eat / drink nowadays?

® 18-34 (1014)
W 35+ (1787)

100
85

83
82 o4

70

47
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8

21
19 20

20

10

Fruit Dairy Meat Chocolate Sw eets Crisps Lager /Beer Wine Whisky Vodka Cider None of the

Products above
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