PAN AM 2015 PROVIDED A
GOLDEN MOMENT FOR CANADA ,/9 o

TV AND TWITTER ANALYSIS

After 16 days of events, 217 medals for Canada and one ‘

epic Kanye West performance - Pan Am 2015 has come to
a close. The event was enjoyed throughout Canada - with
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millions of viewers and thousands of tweets.
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Canadians have

22 M watched 1+ min

(63% of population)

Viewers were families watching Canada’s
successes together
32% had kids under 18 at home
40% aged 35-64
26% Torontonians
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Most talked about people
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Canadian tweets

Tweeters were sharing buzz
live from the event

60% male
44% aged 18-34
61% Torontonians

u Instagram pics
79-6K tagged with #T02015%

37,779

tweets

) TORONTO STAR 4

4,916

12.7K 4.1K

tweets

tweets

3K

tweets

@

Most talked about events
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ALL STATISTICS ARE FOR CANADA ONLY *
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Sources: Numeris (Unconfirmed Data as of July 27th,
*Watched 1+ minute of Pan Am Games),

Sysomos, LeadSift, Toronto2015.0rg

July 7th to July 26th, 2015

* Number quoted is global

For more information, contact:
Loraine.Cordery@mbww.com



